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(2) The acquisition is one for which
the FAR prescribes special contract
forms; or

(3) Use of a purchase order is appro-
priate.

(c) Standard Form 1447 (SF 1447), So-
licitation/Contract (see 53.301–1447),
shall be used in connection with nego-
tiated acquisitions that use the sim-
plified contract format and may be
used in lieu of the SF 26 or SF 33 for
other acquisitions. Award is generally
made using the award portion of the
SF 1447 (see 53.215–1).

[54 FR 48985, Nov. 28, 1989]

15.415 Economic purchase quantities
(supplies).

Contracting officers shall comply
with the economic purchase quantity
planning requirements for supplies in
subpart 7.2. See 7.203 for instructions
regarding use of the provision at 52.207–
4, Economic Purchase Quantity—Sup-
plies, and 7.204 for guidance on han-
dling responses to that provision.

[50 FR 35479, Aug. 30, 1985]

15.416 Simplified contract format.
For firm-fixed-price or fixed-price

with economic price adjustment acqui-
sitions of supplies and services, the
contracting officer may use the sim-
plified contract format in lieu of the
uniform contract format (see 14.201–1).

[54 FR 48985, Nov. 28, 1989]

Subpart 15.5—Unsolicited
Proposals

15.500 Scope of subpart.
This subpart prescribes policies and

procedures for submission, receipt,
evaluation, and acceptance of unsolic-
ited proposals. It does not govern the
competitive selection of basic research
proposals (see 6.102(d)(2)).

[50 FR 52433, Dec. 23, 1985]

15.501 Definitions.
Advertising material, as used in this

subpart, means material designed to
acquaint the Government with a pro-
spective contractor’s present products
or potential capabilities, or to deter-
mine the Government’s interest in buy-
ing these products.

Commercial item offer means an offer
of a commercial item the vendor wish-
es to see introduced in the Govern-
ment’s supply system as an alternate
or replacement for an existing supply
item.

Contribution, as used in this subpart,
means a concept, suggestion, or idea
presented to the Government for its
use with no indication that the source
intends to devote any further effort to
it on the Government’s behalf.

Coordinating office, as used in this
subpart, means a point of contact es-
tablished within the agency to coordi-
nate the receipt, evaluation, and dis-
position of unsolicited proposals.

Technical correspondence, as used in
this subpart, means written requests
for information regarding Government
interest in research areas, submissions
of research descriptions, preproposal
explorations, and other written tech-
nical inquiries.

Unsolicited proposal means a written
proposal that is submitted to an agen-
cy on the initative of the submitter for
the purpose of obtaining a contract
with the Government and which is not
in response to a formal or informal re-
quest (other than an agency request
constituting a publicized general state-
ment of needs).

[48 FR 42187, Sept. 19, 1983, as amended at 50
FR 1740, Jan. 11, 1985; 50 FR 52429, Dec. 23,
1985; 60 FR 48248, Sept. 18, 1995]

15.502 Policy.
Agencies may accept unsolicited pro-

posals in accordance with 15.507. To
award a contract based on an unsolic-
ited proposal without providing for full
and open competition requires that ap-
propriate authority exists in subpart
6.3. In this connection, 6.302–1(a)(2)(i)
provides special authority for unsolic-
ited research proposals.

[50 FR 52433, Dec. 23, 1985]

15.503 General.
(a) Unsolicited proposals are a valu-

able means for Government agencies to
obtain innovative or unique methods or
approaches to accomplishing their mis-
sions from sources outside the Govern-
ment.

(b) Advertising material, commercial
item offers, contributions, or technical
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